
Employee Brand Engagement -- How To Simultaneously Engage Your Employees and Build Your Brand

Billions of dollars are lost each year due to lack of employee engagement.

According to Michael Hughes (2008) Executive Director, Strategy and Engagement at The Brand Union, "many companies fail 

to engage their employees with the brand. In the U.S., disengaged employees cost the economy $300 billion a year in lost 

productivity costs and this figure is growing rapidly."

The Brand Makes The Promise And Your Employees Deliver It

Each time a customer interacts with your organization there’s an opportunity to build your brand through your employees. The 

experience your employees deliver to your customers will determine the ongoing perception, and reputation of the brand.

Employee brand engagement is a simple, cost-effective strategy that will help take your organization to new levels of success. 

Employees who are truly engaged with a brand can create significant financial returns for their organization.

Your Employees Are Your Brand

A lot of organizations fail to recognize the role employees’ play in building a brand’s reputation and value. Employees interact at 

personal and professional levels each day with current, as well as potential customers. Each interaction is either a positive, or a 

negative representation of your organization, and your brand.

Most employees don’t realize the influence, and the impact they have on building brand equity because they are rarely given 

the chance to get involved with that part of the business. By getting employees involved with the brand, they become more 

engaged with their role, and the organization.

Brands are not just the responsibility of marketing departments; the responsibly and accountability of building and supporting a

brand should be integrated throughout every part of an organization.

EMPLOYEE BRAND ENGAGEMENT

There is an under-utilized, and often overlooked marketing 

resource in your organization right now: your employees.

I can help you change that.


